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The Essential - Blue Print For
Successful Facebook Marketing

This eBook is created by and written by Daniel Mancini and Sonia Hoque (Let’s Social Network
Ltd). The purpose of this report is to show you the correct, skilled approach online marketing
using Facebook.

By the end of this report, we hope to have opened your mind to the enormous opportunity that
stands before you.

And for you to understand that if used correctly the scope for you to promote you business using
Facebook, is simply unprecedented.

In order to let others know of this eBook - please direct them to:

http://www.Business-Social-Marketing.com

This eBook is Copyright © Let’s Social Network 2012
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Introduction

Facebook...

One Word,

Over 750 MILLION Users World-Wide

50% Of Users Log On Every Single Day!

Facebook Has Now Exceeded GOOGLE

As The Web’s Nol Traffic Site

People Spend Over 700 BILLION Minutes A Month On Facebook

The above facts equate to one
outcome: A MASSIVE opportunity
for anyone wishing to Market their
business online.

The fact that you have made it this far,
shows you are prepared to take the
time and learn the skills that will set
you apart from 97% of others who
attempt to do just that.

Naturally people are becoming
intrigued about this amazing
opportunity that is rapidly increasing
in prominence. Naturally the ‘experts’
have cottoned on to this and have their
fiscal claws sharpened, charging

unsuspecting hopefuls extortionate
sums even as we speak.

The intention of this report was to
show you that it IS possible, with a
bit of dedication, to effectively use
Facebook to successfully promote your
business online.

Furthermore that you don’t need to
spend large sums of money or great
lengths of time creating and
maintaining a professional marketing
campaign that will continuously attract
customers to your business —
fully AUTOMATED!

“By the end of this report you will be ready for the
next stage of putting theory into practice!”

Ready? Ok...Let’s Begin!
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Part 1
CONGRATULATIONS!

Welcome to The Essential — Blue Print
For Successful Facebook Marketing!
And  congratulations to  you!
Congratulations for taking the
initiative to subscribe, for taking time
to sit down and read this report and for
taking the first step to successfully

promoting your business online!

You may not realise it now, but
starting with this e-book today, and
over the course of the next few weeks /
months (depending on your input) you
will be presented with the information,
skills and knowledge that can literally
sky rocket the recognition of your
business to levels that most people will
only dream of. So WELL DONE for
making the right choice and
recognising a good thing

when you see one!
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...We often wonder, when coming
across our site(s), why some people
choose to ‘opt in’ and others continue

What makes the

difference between the people who are

on their way.

prepared to make that extra degree of
effort to sign up, read this report and
subsequently begin their journey
successfully promoting their business

online. =~ Why are most people not

prepared to learn new skills or invest
in growing the online presence of their
business? Why are most people not

prepared to put the effort in - for such

beneficial rewards - for the want of a
SMALL bit of time and money? All be
it for a few HOURS and a few
dollars/pounds (WAY less than a
hundred a month)

Another thing that never ceases to
amaze, is why most people in business
are prepared to invest a great deal of
time, money and effort promoting
their product, service or brand off line
(e.g. placing adverts in newspapers

and magazines, distributing thousand’s

of leaflets etc ), and yet turn away
from the thought of reaching out to an
unprecedented amount of targeted
customers, in WAY less time, with
WAY less effort and for WAY less

money?
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As we are now at the start of our
journey to driving serious traffic to
your business (which may be on or
offline), we’d like to share with you a

very interesting statistic...

..Do you know the percentage of
people who actually fulfil or succeed in
whatever it is they set out to achieve?
Let us tell you.......it's THREE percent,
that’s right just 3 % of people actually
fulfil what they aim to achieve.
Keeping this in mind, consider the

‘212 ° leadership’.......

“ That one extra degree makes
all the difference. And so
many times in business and in
life, it's that one extra degree
of effort that separates the
good from the great, THE
EXTRA ORDINARY FROM

THE ORDINARY”.

Now you may be thinking...What is a
212° leadership? GOOD! Well, here's a

law of science that could change your

...At 211 degrees, water is hot. At 212
degrees, it boils. And with boiling
water comes steam. And steam can
power a locomotive. That ONE extra
degree makes all the difference. And
so many times in business and in life,
it's that one extra degree of effort that
separates the good from the great,
THE EXTRA ORDINARY FROM THE
ORDINARY. Just ONE degree!
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It’s fair to say that the majority of
people who DO sign up WON'T
continue with what they initially set

out to achieve.

Nor will the majority of people,
despite coming this far, actually take
the time to invest in themselves and
their business to learn the skills
required to propel their business to

mind blowing heights.

Indeed as we already know, the vast
majority of people are just looking for
an easy ride, unwilling to step out of
their comfort zone, unwilling to take
that leap.....to push for that EXTRA

degree!

And that’s a shame, it really is. But
that’s also fine; it’s just the order of
nature. If there is anything we hope
you can promise us, but foremost
yourself, is that YOU will not be one of
the 97%. Promise? GOOD!

\\9/

“"Now you have decided you are going to take that leap out of your

comfort zone, pull away from the crowd, push for that extra

degree and become one of the 3% - 'Part 2’ awaits”
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Part 2
Briefing / FAQ

Please allow us to begin by answering a few frequently asked questions...

As a beginner, can | succeed in successfully marketing my business online?

" YES! Most definitely! - And in a shorter period of time than you think! “

Will I need to spend a lot of money in order to effectively market my business
using Facebook?

"NO! In order to successfully market your business using Facebook,
you do NOT have to spend large sums of money - even o compete
with the big players “

Will it be difficult for me as a complete newcomer to learn the new skills
required for me to succeed in this field?

"Truthfully? NO! - But you WILL have to take the time and appropriate
actions to learn how to effectively market your business. And the good
news is, you only have to learn it ONCE. Once you've learnt the necessary
skills you can go on to repeat this process time and ftime again! Just like
driving or riding a bike "

Do | need to have a lot of experience using the internet, or at least
Facebook to successfully promote my business online?

10
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"NO you do NOT need to have much experience using the internet, let alone
Facebook to launch a successful online campaign for your business.

We can assure you, even the most inexperienced newcomers, providing you
have the will to learn... stay close by my side; I will be able take you by the
hand, and show you simply - step-by-step - EXACTLY Aow to create, set up
and launch an effective Facebook marketing campaign to a standard that will
have even the most experienced online marketers amazed.

As a new subscriber to our list, keep your eyes open for messages from us -
everything we recommend you will be worth its weight in gold. We will
NEVER recommend anything to you that we do not use EXACTLY MYSELF.
Simply follow our - steps - and - recommendations (simply put... do-what- we

_do) "

e Naturally, you will have more questions running through your mind...and that’s great.
If you still have any more questions you would like to ask at the end of reading this
report, please feel free to email us anytime and we will get back to you straight away

(connect@LetsSocialNetwork.com)

WARNING

“Concerning the above answers, If you
hear anyone  stating
different.....RUN!

anything
Many so called
‘experts” unfortunately play on these
common myths to charge people
hundreds, often  thousands  of
dollars/pounds to produce effective,
professional looking facebook
marketing campaigns. Do NOT fool

for their traps!

Simply take the time to educate

yourself the cost-effective way: Learn

the skills required to succeed in this
field, understand them and then
implement them!” The good news is
that, as a subscriber to my list, all you
will ever need to know will be
accessible to you in one place, from a

trustworthy and reliable source.”

11
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Part 3

What Now?

I'm glad you ask! Now, this is where
the journey begins! Excited? You

should be! We certainly are!

Now, before we begin with the Blue
Print, we’d first like us to ‘touch base’,
revisit a few things and just take a bit

of time to prepare ourselves so that

we may approach our learning with

clarity and simplicity.

So...before you do anything else, make
yourself a coffee or tea, take a short
break to just clear your mind, and
meet us on the next page with a pen
and paper, ready to begin taking a few

notes.

)

12
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OK, so let’s set the scene...

We have vaguely touched upon this already, however lets set out a few aims and
objectives of what we intend to learn by the end of this report in more detail.

Some of these may sound familiar:

» To know the 2 main elements required to successfully market on Facebook,
how they work and the importance of administering to both

» To understand the process involved in a successful marketing campaign

» To know the exact tools required to sustain a good long lasting relationship
with customers, and the monthly cost of maintaining this.

» To see WHY you don’t need to be an internet expert, spend a lot of time, or spend

large sums of money to have a fully functioning, ever expanding online marketing

campaign.

Furthermore...

¥ By the end of this report, you will understand exactly what it takes to

successfully market your business using Facebook.

+ What you will learn will better position you above 97% of internet marketers

who simply aren’t in touch with this method of online marketing

¥ You are about to learn the secret formula to successful Facebook (and

general online) marketing that 99% of online marketers are unaware of!

Now we are clear about where we want to get to, let’s begin...

13
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Part 4

The Blue Print

As we are sure u can appreciate, not everything there is to know about marketing on
Facebook can be entirely explained in ONE report. Particularly the practical
aspect of putting theory into practice is out of the scope of this report. When
learning any new skill, one of the most common reasons people do not persevere, is
because they fall victim to INFORMATION OVERLOAD!

We understand (because we have been

there) that especially for new-comers

in this area, things can seem a little

overwhelming at times.

=
It is for this reason we try our best to go :
through everything in “

short - easy to digest - portions

to get the most out of your learning. 3
The following Blue Print is intended to
be exactly that, a Blue Print of how to -

succeed in using Facebook to promote

your business effectively.

Keep in mind the previously stated aims as a point of reference so you know you are
on track, take notes as you go along and remember: Providing you take the time and
approach your learning proportionately, everything you need to know (from the basic

to the more advanced) will be available to you as a subscriber!

14
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Aim:

» To know the 2 main elements required to successfully market on Facebook; how they
work and the importance of administering to both

Let’s keep things simple: There are only TWO main elements to Facebook you need
to concern yourself with ;

(1) Your PERSONAL Profile Page (NOT a Business Profile Page - forget what
anyone else has told you)

(2) Your LIKE Page.......

e A facebook page representing YOU as a
person

e A place to add 'friends' - interact with

. people on a personal & social level

Personal Profile Page e A place to share your interests, recent
activites, social updates etc.

¢ Generally keep in touch and connect with
'friends’ in various ways

¢ The 'business' side of facebook

e Designed to engage visitors to your
product, service, business, brand, niche
etc - and turn them into FANS

lee Pa ge e We want visitors to interact postively
(e.g. 'Like' your page, write on the 'wall’,
sign up to your LIST (very important, all
explained later) in order to encourage the
VIRAL nature of facebook

15
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Take a look at the following diagram. This illustrates the (very basic) purpose and
process of having a PERSONAL Profile Page...

Personal Invite
Profile

Friends To
Our LIKE
PAGE

You should use your personal profile page to promote and invite your friends’
along to your LIKE PAGE.

There are TWO very important objectives we need to achieve at your Like Page:

(1) Get your visitor to sign up to your LIST

(2) Get your visitors to “LIKE” your LIKE PAGE

The above TWO objectives are probably the MOST IMPORTANT aspects to your
ENTIRE marketing strategy.

» So make yourself another coffee or tea, have a break, relax and be fully prepared to
DIGEST what the next page has to say...

16
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VERY IMPORTANT : Your LIST Explained

Quick question.......... what is a business?

- If a PRODUCT or SERVICE is NOT a business
- If a WEBSITE or SHOP is NOT a business
- And if a product or service AND a website or shop is NOT a business...

Then what IS a business?

If you said CUSTOMERS - your absolutely right! \/

Of course... CUSTOMERS are what
make a business. It sounds so simple,
yet you’d be surprised at just how
many people fail to realise this; and
this ALONE is what MAKES or breaks

a business.

As a result, so many business owners
spend so much time and emphasis on
how good their shop looks, or how
polished their product is, that they
neglect the very thing that their

business relies on.

After all no matter how wonderful your
shop or website may look or how
dazzling and polished your service or
product may be....if there aren’t any

customers — what’s the point?

Now pleased don’t get me wrong —
we're not saying for a minute that a
good looking website / shop and a well
oiled service / product will not
improve your business — of course they
will — in fact we encourage you to
spend time, improving the physical
side of your business to the highest

standard  you can.

What we ARE saying is however — let’s
get our priorities right — i.e. — let’s

place most of our focus on our

customers — developing and

sustaining good relationships
with them- and providing them with

as much value as you can.

Simply, that is the key to a successful
business, and why BUILDING

YOUR LIST is so important.

17
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What is your LIST and what will you use it for...

o Simply put, your list is your own database of potential or actual customers

o You will use your list to keep in touch with your customers by email, to
provide them with regular information about your product or service, special
offers, up to date product and service information etc.

o You will also use your LIST as a means of sustaining and nurturing good,
honest, long-lasting relationship with them.

“If there are only THREE words you remember from

this entire report, make sure that they are:
BUILD - YOUR - LIST.

This will be the very heart of your campaign!”

Once you BUILD — YOUR - LIST,
you then USE your list to send
regular emails to your customers
as a means of sustaining a valuable
relationship with them, AND
marketing your products to them!

...Are you starting to see how
POWERFUL building yourself a
LIST can be? And WHY we need to
get visitors to your LIKE PAGE to sign
up to your list!

You may be wondering HOW -
EXACTLY to get visitors to sign up to
your list. Good question, the answer is
very simple really.

You get visitors to enter their names
and email addresses into an

OPT IN FORM that you place on
your LIKE PAGE. Once your visitor
does this, they will then be sent a series

of emails —pre written by yourself —
distributed at varying intervals (i.e.
every 2 days, 3 days etc — entirely
customised by yourself).

NOW....Here’s the beautiful
thing....once a visitor signs up to your
LIST via your OPT IN FORM, you do
not have to do anything more — i.e.
your visitors will automatically be
sent regular emails to their inbox from
you — keeping in touch with them and
sending them promotions and latest
offers from your business.

Simply put, your LIST will be
automatically managed without you
having to do anything. --> HOW??? -
Note this down: - This will be your
SECRET WEAPON... ........ By the use
of an AUTO-RESPONDER! Your
AUTORESPONDER will do everything
for you (more on this later).

18
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Objective 2 - Why is it important to get visitors to ‘LIKE’ your LIKE PAGE?

@5 Like «——— LIKEButton

Every LIKE PAGE has a LIKE BUTTON on it

This button alone provides an UNBELEIVABLE
ﬁb Like opportunity for you to spread the word about your

business or brand.

& - £

“In order for someone to “Now we must do

'‘LIKE' your page, they everything possible to

must press the LIKE endure that visitors to

button” your LIKE PAGE press the
LIKE button”

“...The Average Facebook User Has
Over 130 Friends!!...”

“As soon as someone
clicks on your LIKE
button, ALL OF THEIR
FRIENDS will receive an
INSTANT  notification,
saying that their friend
has LIKED your LIKE
PAGE”

“Their frienc “These friend
LIKE PAGE — and the process about what their friend has
repeats itsel LIKED —and Click to see”

\

.and THAT’' S wIThe faétt

f t ill
o7 course not everyone wi e that we can have an UNLIMITED number of

press the LIKE button...BUT
THAT"™ S WHY | T’

peoplet h a't ‘L1 KE' --aunlike our |

personal profile that has a limit of 5,000
friends”

GAME!

There are a number of ways we can achieve high conversion rates on your LIKE

PAGE (which we will touch on later). But hopefully now you are beginning to see
the power of having a high converting LIKE PAGE —just how VIRAL this could go!
And imagine if you are BUILDING-YOUR-LIST at the same time! - Exciting isn’t

it!?

19
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Another thing we love about the LIKE BUTTON - is that it is now appearing on lots
of EXTERNAL sites on the web! — i.e. — you can now put a LIKE BUTTON on a
website (known as a ‘social plug-in”). But that’s a different topic all together, for now.

Now let’s take a closer look at ALL of the tools needed to maintain an ever
expanding, effective and successful Facebook marketing campaign and the monthly

cost of each...

Tool

Personal Profile Page
Like Page

An Autoresponder

Total

Just to clarify — the above figures are
not typing errors. All you need to
maintain this each month is $19 (£12
approximately).

What other method of marketing
would allow you access to a virtually
unlimited number of customers and to
promote your business to an
unprecedented amount of people for
such little cost per calendar month!?

Monthly Cost ($ / £)

(0)

0
19/12

$19 / £12

As mentioned above, there are
THREE tools you need to succeed in
marketing your business online; A
Personal Profile Page, A Like
Page and an Autoresponder.

As you will soon see, an autoresponder
is the lifeblood of your marketing
campaign, and you do need one. Just
to clarify: An autoresponder isn’t
something you might need, or possibly

need — You DO definitely need one —
an autoresponder is simply a
fundamental ingredient in our
marketing strategy.

Are you starting to realise how not only
effective, but PRACTICAL this method
of marketing your business online is!

i Waeavant to flag something up very quickly...
For some reason, some peopkdo not want to spendany money on their marketing campaign at all.

Now w e 6goirg to be slightly blunt here....

You need to change your mindset IF you are thinking this waythis aspect of a marketing
campaign is often a defining mark for 97% . Some people say they dotrhave any money at all and
We fully appreciate this, --- BUT at the end of the day this is a BUSINESS that we are promoting
here, and in any business there wilbe someexpenses. Weise an autoresponder and so does nearly
everyonewho are successfully promotig their business online. Like wementioned beforei we would

NEVER suggest you use anything that wao not use or have not used myself.

For the potential that you can make relatively quickly, the minimal expenses &19/£12a month for

setting up an effective online marketing campign almostmakesitanebr ai ner . . . 0
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A further look at autoresponders...

Below is a list of what your autoresponder will do for you. This is not an extensive

list, though for NOW it’s important that you understand the following...

N N

An Auto-Responder will look after and manage your LIST for you.

An Auto-Responder will allow you to create and set up an OPT IN FORM
that you will use on your LIKE PAGE (also on your website too,
if you wanted to — highly recommended!).

Once a visitor signs up to YOUR LIST via your OPT IN FORM, your
AUTORESPONDER will automatically send the people on your LIST
(customers) pre-written emails by you at pre-set intervals (determined by
you).

Once your autoresponder has been set up, you no longer have to worry about
writing regular emails to new customers, as we will already configure your
auto responder to do this.

Once your LIKE PAGE (and website if you want to) are configured to your
AUTO RESPONDER you are no longer have to worry about tracking and
managing your list to send individual emails. Just simply monitor the activity
and statistics (if you wish do so) that are automatically managed by
your AUTO RESPONDER.

Your Auto Responder can manage an unlimited number of different lists for

you at no extra cost!

For Now.... take time to read and digest the above (basic) list of tasks your

autoresponder will perform. Don’t worry about the ‘HOWS’ for now. We understand

things can seem a little overwhelming at times — so for NOW just concentrate on

understanding the above.

21
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Take a look at the following diagram. This illustrates the PROCESS of your new
online marketing campaign....

¢ Visitor Arrives at Your LIKE PAGE

¢ Visitor Sees Special Offer(s)

¢ Submits Name and E-mail address into OPT IN FORM
¢ Visitor Is Added To Your LIST

¢ Visitor Has Now Become A (potential) CUSTOMER

A

J

~

e AUTO RESPONDER Sends CUSTOMER a PERSONAL (addressing them by name)
Welcome Message FROM YOU

¢ CUSTOMER Recieves Special Offer Verification Email - Obtains Special Offer

e AUTO RESPONDER Begins Sending Customer Regular Emails - With Offers And
Personaliz(s)ed Messages FROM YOU

¢ A LONG-LASTING RELATIONSHIP Is Nurtured And Developed Between YOU And
Your CUSTOMER!

¢ This PROCESS Is Repeated Time And Time Again - To An UNLIMITED Number
Of Customers!

€€ € €L

Are you beginning to see the power of this PROCESS! And the most beautiful thing
about it is, once this is set up, you rarely have to touch it!
Also, don’t forget the VIRAL nature of Facebook and how this can affect
your LIKE PAGE --- IF --- set up correctly.

“Have a | uWKBPAGERIWIll C “Setting Up a professional looking,

be able to show you how to have a high converting LIKE PAGE is
great looking, effective LIKE PAGE just ﬁ something | will be able to show you
|l i ke minel!?” EXACTLY how to do (step-by-step) in

the future. Keep a look out for my

--Click here to see our emails” .-

Facebook Fan Page --

22
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PART 5
EXAM

We hope you have been paying attention to what we have been going through so far,
because now we have prepared a short EXAM for you! In addition to fulfilling the
aims and objectives we set for ourselves at the beginning, there were other things
that we (secretly) wanted you to learn by the end of this report — and now you will be
TESTED on them! - we know... we’re

mean aren’t we!

All jokes aside, if you can get to the point %

where you know the answers to this test

below — then you will seriously
ALREADY have the edge over the
majority of people who want to market
their business online successfully but
aren’t prepared to invest in themselves
and take the time to learn the

necessary steps.

So well done for getting this far! — we’re really, genuinely proud of you for taking the
time to go through this report and do something positive for yourself, for your

business and for your financial future!

Take a break because you deserve it, make yourself another drink and

be ready to come back and take the test that is on the next page

23
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|
Blue Print For Successful Facebook
Marketing Test.

Q 1 What are the 2 MAIN elements to Facebook we need to consider? (Name TWO)

Personal Profile Business Profile Facebook Adverts Like Page  Facebook Applications

Q2 Whatis the MAIN purpose to our Personal Profile Page?

a) To send ‘friends’ special offers and business related promotions
b) To get know potential customers on a personal level
c) To invite ‘friends’ to your Like Page

Q 3 In order name the 2 MAIN objectives of your Like Page (write just 1 sentence for each objective)
1)

2)

Q4 What MAKES a BUSINESS?

e A well polished product

e Customers

e A professional looking website
e An efficient service

e An attractive looking shop

Q5 Fill in the missing word... What are the 3 magic words that will develop an extensive, long-lasting
database of customers?

BUILD YOUR




LetsSocialNetwork.com

Q 6 What piece of equipment do we need to create an OPT IN FORM , manage and automatically see to

our customers?

Q7 List the THREE main tools we need to implement our marketing strategy?

2)
3)

Q8 Number (1-7) the order in which the process of our marketing campaign will operate

1. Visitor Is Added 3.AUTO 4. A LONG-LASTING
To Your List. 2.Visitor Arrives At | RESPONDER Sends | RELATIONSHIP Is
Visitor Has Now Your Like Page CUSTOMER Nurtured And
Become A Welcome Developed Between
CUSTOMER Message, YOU And Your
Receives Special | CUSTOMER!
Offer Verification
Email
5.Visitor Sees 6. PROCESS Is 7.AUTO
Special Offer(s) Repeated - To An | RESPONDER Begins
Submits Name and UNLIMITED Sending Customer
E-mail address into Number Of Regular Emails
OPT IN FORM Customers! With Offers &
Personaliz(s)ed
Messages FROM
YOU
) & Nous @
Don’t worry if you don’t know all of
NeR oo~
L . . wreldi Ly
the answers the first time round. And if you are at this e 3 E 5 Sw
point already, CONGRATULATIONS! - you now know the 2 if 5 g g
ss 2 28
process of using Facebook to successfully marketing your 50 = &
3 o 5
business online that 99% do not (take the initiative) c;-g s 8
understand. WELL DONE! You are now ready to move g

(z
(T

o)

a8ed I ‘9|1404d |eUOSIDd

:sIaMmsuy

on to the next phase of actually CONFIGURING your campaign!

25
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Part 6
Debrief / Checklist

Before we move on to the final part of this report, as with anything, it’s important
that we clarify and ensure we are where we want to be.

On the next page we have devised a check list for you - of the aims we set ourselves at
the beginning. We suggest you go through it and make sure you feel comfortable
with each before moving on to Part 7.

Remember, this is not a race! — It’s

very important you take the time to

understand the system you will be

implementing. %

If you need to go through and revise a &
few things first that’s absaloutely fine \V
(in fact we suggest you do this 1 g
anyway). If you can tick off each of the e
objectives below — then you are ready
to take your campaign to the next step.

Remember if you are unclear about

anything in this report, you can email me at any time and we will be more than
happy to answer any questions you may have. If you were able to answer all of the
questions in the exam we’re sure you will have fulfilled all of the set objectives!
Look forward to seeing you in Part 7!

“Simply put...

You’ve done the ground work, you
have the understanding, your bags
are packed and you’re ready to go!

...Now you just need to double check

everything before embarking on the

next part of your journey!”
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Gheelkiisi

> “ I understand the two main elements required to successfully market
on Facebook, how they work and the importance of equally administering to
both”

HINT: Personal Profile -> Invite Friends To Like Page -> Like Page Converts
Visitors To Customers -> Visitors ‘Like’ Your Page -> Activates VIRAL Nature Of
Facebook

> “ I understand the process involved in a successful marketing
campaign, know the THREE tools required to sustain a good long lasting

relationship with customers, and the monthly cost of maintaining this”

HINT: Personal Profile -> Like Page -> Sign Up To LIST via OPT IN FORM ->
Auto Responder sends pre written emails from YOU personally to CUSTOMERS,
Develop a good relationship, trust — send promotions, special offers etc. Auto-

responder MANAGES List for you, costs only $19 (£12 approx) a month!

> “I am now beginning to see WHY I don’t need to be an internet expert,

spend a lot of time, or spend large sums of money to have a fully functioning,

ever expanding online marketing campaign that continuously attracts more

customers to my business!”

> “I feel comfortable with the Blue Print and ready to begin learning
exactly HOW to correctly implement my marketing campaign, and going

through each aspect in more detail”
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Part 7
A Final Word

First of all WELL DONE!

We have said this already — but we
really want to drive this home — you
have no idea how many people who
want to market their business on
Facebook (or online) will not bother to
take the time learning what you just
have. So well done to your for taking

initative!

Most people either rush into marketing
their business online with their eyes
closed and hope for the best (to no
avail), or pay large sums of money to
so called ‘experts’ to do all of the ‘work’
for them. Unlike you, most people do

not take the time to learn how to

systematically implement their

marketing campaign(s) correctly, using
a researched, tried, tested and proven
method!

Remember a few hours ago? You
weren’t aware of the formula or
process of successfully marketing your
business online! Now the penny has

dropped!

NOW look at what you are on the verge
of accomplishing! — A fully functioning
engine for marketing your business,
and a campaign that will continuously
attract customers to your business!
You should be very proud of yourself!
You recognised an opportunity,
made the decision to take the
initiative and took ACTION

This is an awesome situation to be in!
You still need to learn how to correctly
implement this Blue Print, to master
the skills of how to source the best types
of customers, how to effectively go
about maximiz(s)ing your online
presence, setting up your auto-
responder to keep your customers

happy and engaged, and even how to
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monetize your business online. Those skills are outside the scope of this eBook.
For more information on these skills (and LOADS more) — please contact the website
that you discovered this eBook from and/ or keep an eye on the emails and

Newsletters you receive from me.

But one thing is for sure, the very fact that you requested this information and have
already come this far says that you have the
capacity to arrive at that point and

eventually create your own wealth.

By your own merit you will soon be
equipped to begin boosting your business,
making more money - working for yourself -
—possibly from home (another exciting area
which will be easily accessible to you as a
subscriber! ). Once you start to do this, you
will NEVER look back. But we have a
feeling that deep down, you know that

already.

The intention of this report was to show you that it IS possible, with a bit of
dedication and self-investment, to effectively and successfully promote your business

online and take control of your financial future! Due to the decisions you have

made, you are now on the path to doing just
that!

Here’s To Your Success,

Kind Regards,

Daniel Mancini and Sonia Hoque

(Let’s Social Network Ltd)

Ps. If we can be of any help, please do not hesitate to send me and email and I will

do all I can to help (connect@LetsSocialNetwork.com)

29



LetsSocialNetwork.com
Business-Social-Marketing.com

30



